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Abstract: Recreational running, both on roads and in mountains, is one of the most practiced physical
activities worldwide, and so, the motivations behind participating have been quite extensively
described in the literature. However, the cultural and environmental motivations behind these
athletes traveling to other countries or destinations to compete have not been properly addressed yet.
The aim of this research is to analyze the motivations of sport tourists and to compare the motivations
that cause mountain runners and city runners to compete. A cross-sectional study with a total of
244 athletes, divided into a group of city marathon runners (N = 118) and a group of mountain
ultra-marathon runners (N = 126), was conducted. Athletes completed the Sports Tourism Motivation
Scale (STMS), composed of 37 items and nine dimensions, through an online survey. Participants
were asked questions related to their age, running experience, distance to events, numbers of nights
in hotels and volunteering. The results showed that there were statistically significant differences in
four out of the nine dimensions of the STMS between city and mountain runners’ motivations and,
likewise, statistical differences were found in some dimensions of the scale related to participants’ sex,
age, running experience, numbers of nights in a hotel, travel distance and volunteering. In conclusion,
the reasons why runners participate in mountain and city running events are different; likewise, some
sociodemographic variables should be taken into account when organizing such sporting events in a
sustainable way, in order to provide organizers with the most suitable information and attract the
most participants.

Keywords: active tourism; sports tourism; motivation; running landscape; running experience; travel

distance; volunteering; sport environment

1. Introduction

Sport and physical activities are considered global or worldwide activities [1], and so,
traveling to another country to practice sports is becoming more common [2]. The reasons
why people travel for sporting events can be to participate either actively, taking part as an
athlete in different sporting events, or passively, as a spectator [3]. More and more sports
tourists are organizing their holidays in relation to popular sports events [4]. Moreover,
since the growth in opportunities for amateur athletes, active sport tourists can be divided
into two types, non-event participants (e.g., golf, skiing, surfing) and event participants [5].
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In this way, within the different sports and physical activity options, participation in
running has increased significantly in recent years [6]. This increase in participation
could be explained to some extent by the characteristics of recreational running, since
it is a low-cost option and does not come with many extra expenses [7], even though
another motivational reasons can be determinants when practicing this sport. In order to
better comprehend athletes” motivations to run, and due to their importance related to
sustainable leisure, many investigations have been carried out in the literature, and athletes’
motivations have been quite extensively analyzed, since these motivations help to explain
athletes’ participation in different sporting events [8]. When it comes to recreational running
or jogging, most of the investigations used the motivation of marathoner scale, or MOMS [9],
trying to understand athletes’ motivations to run in different populations like adults
or the general population [10], older adults [11], night runners [NO_PRINTED_FORM]
and youth athletes. Within these investigations, such variables like the years of running
experience [12], running distances, marital status, age and gender have been analyzed
to understand athletes” motivations to run [10]. Moreover, the MOMS has been used
in different countries like the United States [9], Chile [13], Belgium [14], Poland [15],
Spain [16] and Greece [17]. However, in these previous investigations, athletes’ cultural,
nature or environmental motivations were not considered, since the MOMS analyzes
athletes’ physical, social, achievement and psychological motives, but not their tourism- and
environmental-related motivations [18], with these variables being unclear. Understanding
travel-related motivations is important for the sustainable management of sporting events
in cultural cities and natural landscapes.

2. Literature Review and Theoretical Background

Due to the complexity of travel motivation, hitherto different approaches have been
used to measure the travel motivations of participants in different sports activities like
skiing and snowboarding [19], mountain sports [20], cycling [21] or surfing [22]. However,
they were conducted using different theoretical constructs, some of them being to some
extent limited. Other than that, for example, the tourism potential of small-scale sports
events has been also analyzed [5,23]. More recently, Hungenberg et al. [24], with a sample
of athletes, developed the Sport Tourism Motivation Scale (STMS), which was created to
better comprehend active sport tourists” motivations and their social and psychological
motivations to travel. With this scale, some limitations of sport tourism motivation scales
and running motivation scales like the MOMS were somewhat covered. These authors
created a motivation scale gathering active sport-related motivations (self-enrichment, skill
mastery, social needs, aggression, competitive desire, physical fitness) and tourism-related
motivations, in which push and pull travel motivations were described [25]: two push
factors (stress relief and travel exploration) and one pull factor (destination attributes). The
motivation of active sports tourists was recently analyzed by Mishra et al. [18]. They used
an adapted version of the STMS to better understand active sports tourist participants’
motivation, and through a cross-national attempt, analyzed a sample of Polish participants
and compared them with a sample of Indian active sport tourists’ motivations.

Environmental aspects, due to the importance and influence that they might have on
a participant, have also been considered in relation to athletes” participation. This way,
for example, travel motives can be closely related to the nature-related characteristics of
the destination, creating nature-based tourism [26]. Deelen et al. [27] analyzed runners’
motives and attitudes related to environmental characteristics and concluded that per-
ceived environmental characteristics were important determinants of the attractiveness
of novice and experienced athletes. Within active sport tourism, contextual aspects like
travel destination need to be taken into consideration; sports tourists might prioritize the
destination over the actual activity, i.e., active sport tourists might change their intention to
participate in an sport event depending on the travel destination [28]. In addition, it is not
only contextual aspects that influence active sport tourists to travel, since personal variables
like the athlete’s age seem to have an influence on these travel motivations. In this way,
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IJspeert and Hernandez-Maskivker [29] found significant differences among millennials
and baby boomers regarding their needs and motivations to travel. Likewise, and due
to the importance attributed to it, athletes” running experience or years of running has
been previously analyzed with regard to athletes” motives to run [11,27], even though the
obtained results have been somewhat inconsistent.

In order to better comprehend athletes” motivations to run, many investigations have
been carried out in the literature; however, runners’ tourism-related motivation and cultural
or environmental aspects have not been properly addressed yet. In addition, the fact that the
sample was composed of runners, i.e., a specific group of active sports tourists, is an added
value not described in the literature using the STMS, as well as the fact that the different
demographic characteristics of the respondents were considered [18]. Therefore, the aim
of this research was to analyze the motivation of runner tourists in relation to running
environment, thus comparing the motivations of mountain runners and city runners to
travel and compete, according to their sex, age, running experience, distance to the event,
nights in a hotel and volunteering.

3. Materials and Methods
3.1. Design and Participants

The design of this study was descriptive, quantitative and cross-sectional and exam-
ined 244 amateur athletes participating in a city marathon (N = 118) and in a mountain
ultra-marathon (N = 126) race. The sample was stratified by gender, age, running experi-
ence, distance to the event and volunteering.

3.2. Measures

Following previous investigations related to runners’ motivations [11,15], participants
were asked about some sociodemographic variables such as gender (male, female) and age
(18-30, 3140, 41-50, 51-68). Moreover, years of running experience (<1, 1-2, 3—4, >5 years),
distance to the event (25-50 km, >50 km), number of nights in a hotel (0, 1-2, 34, >5 night)
and volunteering (in a city marathon, in a mountain ultra-marathon).

An adapted version of the Sport Tourism Motivation Scale (STMS), in which items
derived from previously validated questionnaires were used, was used to collect the
information related to participants’” motivations [24]. The STMS consists of nine dimen-
sions: self-enrichment (personal-related motivations), travel exploration (travel effect-
related motivations), skill mastery (performance-related motivations), social needs (people
relationship-related motivations), destination attributes (landscape-related motivations),
stress relief (psychology-related motivations), aggression (related to fun and bringing out
sports’ aggressive aspects), competition (competition-related motivations) and physical
fitness (health-related motivations). These dimensions were divided into two groups, sport-
related motivations (self-enrichment, skill mastery, social needs, destination attributes,
aggression, competition and physical fitness) and tourism-related motivations, in which
both push and pull factors were described [25]: two push factors (travel exploration, stress
relief) and one pull factor (destination attributes). The questionnaire included 37 items
with a 7-point Likert scale, with 7 being the highest score or most important motive for
participating (7 = most important reason) and 1 being the lowest score or motive for partici-
pating (1 = not a reason). The questionnaire was prepared in Polish after being previously
translated from the original English language and showing good reliability for use in the
Polish language.

3.3. Procedure

City marathon and mountain ultra-trail runners were asked questions via an online
platform, using Google Form technology [30]. Initially, they were asked about some sociode-
mographic questions, followed by the 37 items of the STMS. The questionnaire was sent to
the organizers of Poznan Marathon (organized in the city of Poznan, full of monuments and
cultural attractions) and Lemkowyna Ultra-Trail (organized in a national park with beauti-
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ful landscapes), who sent the survey to their runners a day after the race. To reduce the
risk of bias related to completed questionnaires, preventive measures were implemented.
These included, for example, monitoring the time participants spent completing the form,
with responses completed in less than 5 min being rejected. Informed consent was clearly
set at the beginning of the questionnaire, saying that all the participants were giving their
consent, and participants were treated ethically, following the American Psychological
Association ethics code [31]. The study took into account the principles set in the Helsinki
declaration of 1975 and did not require formal ethical approval, because in accordance
with the rules in force in Poland, the Bioethics Committee does not submit applications
for surveys consisting in the use of standardized surveys used for their intended purpose,
especially when the analysis involves statistically selected survey items [10,11]. The survey
was anonymous, voluntary and confidential.

3.4. Data Analysis

A database was created with the collected information, and the statistical analysis
was programmed with R Core Team. The analysis process involved an initial exploratory
data analysis (EDA) followed by the group comparison analysis across the nine STMS
dimensions—self-enrichment, travel exploration, skill mastery, social needs, destination
attributes, stress relief, aggression, competition and physical fitness. The EDA included
evaluating descriptive statistics and examining the correlations among variables In addi-
tion, a principal component analysis (PCA) was performed using the correlation matrix
to explore the associations and directions of the nine STMS dimensions. The group com-
parison involved two approaches: Welch’s t-test and one-way ANOVA. To ensure the
validity of the analysis, Shapiro—Wilk tests were performed to assess the normality of
the data. Given the large sample size, it was acknowledged that minor deviations from
normality could affect the results. To address and enhance robustness, the Wilcoxon Rank
Sum Test, a non-parametric alternative, was conducted as a parallel analysis to compare
results under different sample size assumptions (large vs. small) simultaneously for group
comparisons, hence providing cross-verification of the results and confirmation of their
reliability regardless of normality assumptions.

Multiple post hoc comparisons with Tukey’s Honestly Significant Differences (HSD)
test were conducted to identify which specific groups differed from each other. Additionally,
eta squares (n?) were calculated to measure the effect size and determine how much the
independent variables contributed to the dependent variable (i.e., STDM dimensions).
Results were considered statistically significant at the p 0.05 level.

4. Results

Table 1 displays gender distributions across events and shows that females comprise
29% and males comprise 71% of the sample. The questionnaire was sent to the participants
in a city-organized running event (2022 Poznan Marathon) and to runners on non-urban
routes (2022 Lemkowyna Ultra-Trail).

Table 1. Event participation across gender.

Female Male
. . 33 85
Participants in city marathons (27.9%) (72.1%)
Participants in mountain ultra-marathons 37 89
P (29.3%) (70.6%)

Figure 1 indicates that 56.3% of variance is captured by the first two principal com-
ponents. This may indicate that more than two components may be recommended to
measure the STMS dimension. The figure displays one group of dimensions composed of
the competition, aggression, skill mastering, self-enrichment and physical fitness dimen-
sions and a second group of dimensions with stress relief, social needs, travel exploration
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and destination attributes. The first group of dimensions seems to be oriented toward
performance results, while the second group of dimensions seems to incline toward social
and environment motives.

PCA graph of STMS dimensions

1.0- :
|
|
|
|
I
|

0.5- Competit i

Skill. Mastery _Agdxession I

|

. Self. :
X I
Al 1
N~ 1
T 00========-- PhysicatFitness>* - - - - ----~---=--------
E
a Stress

_05- Iravel.Expl

Destination.Attributes

1
|
1
1
1
1
1
1
1
1
1
1
1
1
I
1.0- :
|
-1.0 -05 0.0 0.5 1.0
Dim1 (39.1%)

Figure 1. Principal component analysis of the 9 STMS dimensions.

Table 2 shows the mean scores and standard deviation of the nine dimensions of the
STMS, and some demographics and the correlation among these motivational dimensions.
The three highest motivations to run for running travelers are connected to sports-related
motivations of physical fitness (M = 5.68, SD =+ 1.11), self-enrichment (M = 5.28, SD =+ 1.08)
and social needs (M = 5.12, SD + 1.34), followed by travel exploration (M = 4.75, SD £ 1.39),
while the motivations behind participating with the lowest scores are related to sports-
related motives like aggression (M = 2.75, SD =+ 1.58) and competition (M = 3.44, SD =+ 1.62).

Gender differences among running travelers show statistical differences in two di-
mensions of the STMS (Table 3): travel exploration (p < 0.01), and destination attributes
(p < 0.01). In Table 3, we can see statistical differences in five out of nine dimensions of
the STMS depending on the sport event landscape: self-enrichment, travel exploration
(p < 0.05), skill mastery (p < 0.05), aggression (p < 0.05) and competition (p < 0.01).

In Table 4, we can see that the travel distance to the event shows statistical differences
for two sports-related motives: aggression (p < 0.05) and competition (p < 0.01). In the
case of volunteering, three out of nine dimensions show statistical differences, travel
exploration (p < 0.05), social needs (p < 0.01) and destination attributes (p < 0.05), regarding
the motivations of running travelers.
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Table 2. Mean scores, standard deviation and correlations of the 9 dimensions of the STMS dimensions and demographics.

M SD 1 2 3 4 5 6 7 8 9 10 11 12
1. Self-enrichment 5.28 1.08 - 0.196 *** 0.353 *** 0.227 *** 0.062 0.290 *** 0.249 *** 0.308 *** 0.200 *** —0.057 0.026 —0.025
2. Travel exploration 4.75 1.39 - 0.245 *** 0.304 *** 0.447 *** 0.420 *** 0.137 ** 0.125** 0.070 —0.024 —0.115** —0.066
3. Skill mastery 429 1.46 - 0.262 *** 0.186 *** 0.253 *** 0.313 *** 0.522 *** 0.071 —0.064 0.052 —0.033
4. Social needs 512 1.34 - 0.280 *** 0.298 *** 0.117* 0.102 * 0.149 ** 0.140 ** —0.091 % —0.054
5. Destination attributes 4.42 1.38 - 0.272 *** 0.132 ** 0.081 0.065 —0.041 —0.128*  —0.102*
6. Stress relief 4.67 1.49 - 0.302 *** 0.194 *** 0.148 ** 0.008 —0.031 —0.008
7. Aggression 2.75 1.58 - 0.442 *** 0.004 —0.178 *** 0.007 0.002
8. Competition 3.44 1.62 - 0.103 * -0.199 *** 0.047 —0.059
9. Physical fitness 5.68 1.11 - 0.101 * 0.004 0.006
10. Age 39.20 9.80 - 0.003 0.145 **
11. Height 17510  8.04 - 0.543 ***
12. Weight 71.07 1047 -
Kendall-method with listwise-deletion.
***p <0.001; ** p <0.01; *p < 0.05.
Table 3. Group differences. t-test comparison among STMS’s nine dimensions across gender and sport event.
Gender Sport Event
Female Male t-Test City-Marathon Ultra-Marathon t-Test
M SD M SD df t p M SD M SD df t 4

1. Self-enrichment 5.35 1.01 5.26 1.11 139.49 0.64 0.522 5.54 0.99 5.05 1.10 241.80 3.58 0.001
2. Travel exploration 5.26 1.29 4.55 1.37 135.39 3.82 <0.001 4.52 1.53 4.96 1.20 221.18 —2.47 0.014
3. Skill mastery 413 1.53 435 1.43 120.37 —1.05 0.297 4.49 1.50 4.10 1.40 237.61 2.13 0.034
4. Social needs 5.36 1.23 5.02 1.37 140.76 1.86 0.065 518 1.34 5.06 1.34 240.73 0.66 0.511
5. Destination attributes 4.89 1.34 4.23 1.36 128.83 3.47 <0.001 4.33 1.56 4.50 1.19 218.84 —0.95 0.344
6. Stress relief 4.87 1.38 4.59 1.52 139.16 1.39 0.166 4.64 1.45 4.69 1.52 241.88 —0.29 0.774
7. Aggression 2.82 1.69 2.73 1.54 117.63 0.39 0.698 3.01 1.70 2.51 1.42 228.54 2.50 0.013
8. Competition 3.33 1.64 3.48 1.62 125.88 —0.63 0.529 4.03 1.61 2.88 1.43 234.18 5.93 <0.001
9. Physical fitness 5.62 1.25 5.71 1.06 110.7 —0.49 0.620 5.81 1.16 5.57 1.06 236.19 1.70 0.091
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Table 4. Group differences. t-test comparison among STMS’s nine dimensions across travel distance to the event and volunteering.
Travel Distance to the Event Volunteering
25-50 km >50 km t-Test Yes No t-Test
M SD M SD df t P M SD M SD df t P
1. Self-enrichment 4.51 1.13 5.24 1.06 72.84 1.19 0.238 5.12 1.10 5.34 1.06 118.06 —1.40 0.163
2. Travel exploration 4.48 1.57 4.82 1.33 68.98 -1.43 0.156 5.03 1,29 4.65 1.41 132.98 2.03 0.044
3. Skill mastery 4.63 1.41 4.20 1.46 78,40 1.94 0.056 4.34 1.54 4.27 1.43 114 0.33 0.742
4. Social needs 5.15 141 5.11 1.32 72.92 0.19 0,847 5.59 1.02 493 1.40 167.34 4.10 <0.001
5. Destination attributes 4.43 1.61 4.42 1.32 66.99 0.04 0.968 4.71 1.36 4.31 1.38 122.92 2.04 0.043
6. Stress relief 4.70 1.30 4,66 1.53 87.61 0.19 0.845 4.59 1.66 4.70 141 105.66 —0.47 0.636
7. Aggression 3.35 1.69 2.60 1.52 70.66 2.83 0.005 2.87 1.66 2.71 1.55 114.79 0.68 0.500
8. Competition 4.37 1.44 3.19 1.58 81.92 5.05 <0.001 3.35 1.64 3.47 1.62 120.10 —0.50 0.618
9. Physical fitness 5.69 1.13 5.68 1.11 75.44 0.03 0.978 5.74 111 5.66 1.12 121.98 0.50 0.619
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Table 5 shows statistical differences in four out of nine motivational dimensions of the
STMS according to participants” age groups: travel exploration, social needs, aggression
and competition (p < 0.05). On the other hand, athletes’ running experience shows statis-
tical differences in three motivation dimensions: self-enrichment, travel exploration and
destination attributes (p < 0.05).

Table 5. Group differences. One-way ANOVA comparison among STMS'’s nine dimensions across
age groups and running experience.

Age Groups Running Experience
p n? 1-B Post-Hoc p n? 1-B Post-Hoc

1. Self-enrichment 0.424 0.014 1 - 0.049 0.032 1 -

2. Travel exploration 0.005 0.052 1 (3<2),(4<3) 0.014 0.043 1 2<3)
3. Skill mastery 0.454 0.012 1 - 0.375 0.013 1 -

4. Social needs 0.011 0.045 1 (3<0) 0.094 0.026 1

5. Destination attributes 0.094 0.026 1 - 0.044 0.033 1 0<1)
6. Stress relief 0.292 0.015 1 - 0.57 0.008 1 -

7. Aggression 0.007 0.049 1 4<0) 0.334 0.014 1 -

8. Competition 0.002 0.060 1 4<0) 0.152 0.022 1 -

9. Physical fitness 0.065 0.030 1 - 0.494 0.009 1 -

Post hoc with Tukey post hoc analysis. Age groups: (1)18 to 30 years, (2) 31 to 40 years, (3) 41 to 50 years, (4) 51 to
70 years. Running experience: (0) Less than a year, (1) 1 or 2 years, (2) 3 or 4 years (3) 5 or more years.

Table 6 shows that with regard to the number of hotel nights, tourism motivations like
travel exploration and destination attributes (p < 0.05) show statistical differences; likewise,
sport-related competition shows statistical differences (p < 0.05).

Table 6. Group differences. One-way ANOVA comparison among STMS'’s nine dimensions across

hotel nights.
Hotel Nights
p n? 1-B Post-Hoc

1. Self-enrichment 0.961 0.001 1 -

2. Travel exploration 0.006 0.050 1 3<0),(2<0)
3. Skill mastery 0.184 0.020 1 -

4. Social needs 0.136 0.023 1 -

5. Destination attributes 0.004 0.054 1 1<2)
6. Stress relief 0.778 0.005 1 -

7. Aggression 0.401 0.012 1 -

8. Competition 0.009 0.047 1 1<0)
9. Physical fitness 0.691 0.006 1 -

Post hoc with Tukey post hoc analysis. Hotel nights: (0) 0 nights, (1) 1 or 2, (2) 3 or 4 nights, (3) 5 or more nights.

5. Discussion

The aim of this research is to describe the motivations of runner tourists in relation to
the running environment, thus comparing the motivations of mountain runners and city
runners to travel and compete, according to their sex, age, running experience, distance to
the event, nights in a hotel and volunteering. The results showed that the highest scores
were in physical fitness, self-enrichment and social needs, with these three being some of
the sport-related motives, and followed by the three travel tourism dimensions of the STMS
in this order: travel exploration, stress relief and running attributes.

Moreover, the results showed that runners’ tourists motivations differ according to
the running scenario or sport event, with travel exploration being significantly higher for
ultra-marathoners than for city runners, i.e., runners in nature significantly valued travel
exploration. In addition, beyond travel motives, sport-related differences were found in
self-enrichment, skill mastery, aggression and competition. These results are partially in
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line with the results obtained by Deelen [27] since they found that perceived environmental
characteristics were important determinants of the attractiveness of the running environ-
ment, thus showing that the environmental aspects and nature matter when active sport
travelers decide to move to a destination [26]. These are results that can be important, also,
due to the connection of this leisure with a sustainable way of developing tourism [32].
When it comes to the runners’ gender, the results showed significant statistical differences
between male and female runners with regard to travel exploration and destination at-
tributes, with the rest of the sport-related motivations being non-significant. These results
showed the importance of the travel dimensions for runner tourists, but at the same time,
the sport-related motivations were not in line with previous investigations since motivation
differences were found in different dimensions [10,15,17]. However, further research into
the sport tourism motivation of runners would be needed in order to better compare these
results. On the other hand, the results showed that age-related statistical differences were
particularly sport related, so social needs, aggression and competition were statistically
significant among different age groups, even though travel exploration was also shown to
be different for the analyzed age groups. These results are partially in line with previous
investigations related to runners’ motivation, since younger athletes were shown to be
more motivated by competition and performance than older athletes [10,11,15].

As observed in the results, our results are not in line with a previous investigation that
showed that the years of running experience did not differ among experienced and novice
runners [12]. However, our results are partially in line with the results found related to
running environments and athletes” running experience [27] and with an investigation that
analyzed older adult recreational runner motivations and running experience [11]. From
these results, it seems that the running experience variable might be different depending on
the sport and environmental running context; however, further research would be needed
in order to obtain more accurate results. When it comes to the findings with regard to
volunteering being athletes’ motivation, our results showed that travel exploration and
destination attributes were statistically significant compared with non-volunteer athletes,
with these both being travel motives. Moreover, social motives also were significantly
higher for volunteers, thus showing that the profile of this type of participant is more
closely related to travel than to the type of sport per se. Moreover, variables like travel
distance to the event were only connected to sport-related motivations like competition and
aggression. On the other hand, the number of nights in a hotel showed statistical differences
in relation to two travel motivation dimensions like travel exploration and destination
attributes, and also with competition, with the latter being a sport-related dimension. These
results were partially in line with those of Johann and Mishra [28], who analyzed the
participation of active sport tourism, concluding that active sport tourists might change
their intention to participate in a sport event depending on the travel destination. It is
important to take such variables into account in order to foster active sport tourism [33],
which at the same time should be able to adapt to new generations’ characteristics and
needs or motivations.

The study has some limitations, and these results need to be viewed carefully. For
example, the sample is composed of 244 athletes, and even though they show an appropriate
sample size, collecting a larger sample would provide further leverage for scale evaluation
and validation and, thus, reinforce the results obtained. Moreover, the cross-sectional
study design of this investigation was another limitation, since it did not allow for causal
relationships to be established between the study variables. Other than that, the potential
influence of cultural or regional factors on motivation could have been taken into account.
However, despite these limitations, very few investigations about modern runners have
analyzed active sports tourists’ motivation and their association with variables like the
sport environment. Moreover, focusing only on runners can be understood as another
strength of this study, since most research that analyzes the motivations of sports tourists
do so by taking into account different sports within the same study. In future research,
analyzing active sport tourism motivations across other types of sports events or taking
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into account different cultural contexts would help us to better understand active sport
tourists” motivations to travel.

6. Conclusions

In conclusion, and based on the different dimensions of the STMS, it has been observed
that runner tourists obtain the highest scores in physical fitness, self-enrichment and social
needs, followed by the three travel tourism dimensions in this order: travel exploration,
stress relief and running attributes. Moreover, this study shows that runners’ tourism
motivations differ according to the running scenario or sport event, with travel exploration
being higher for ultra-marathoners than for city runners. Likewise, volunteering, travel
distance, gender, age, running experience and number of nights in a hotel showed statistical
associations according to some dimensions of the STMS, so these characteristics should
be taken into account when addressing different athlete travelers. Therefore, it would be
interesting for event organizers and active sport tourist agencies to use this information in
order to adapt and promote their events, so that participants are targeted more accurately.
Knowledge about the motivations of active sports tourists is also important from the point
of view of less popular tourist destinations. Attracting runners to new destinations may
relieve the pressure on running destinations at risk of overtourism, especially in naturally
valuable areas, thus regulating mass tourism and making these activities more sustainable.
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